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CMD’s Message
At the outset, it gives me immense pleasure to reach out
to all our stakeholders once again through our Anjani
Happenings current issue.
As a company, Anjani’s success story continues in a positive
note with many a milestone to our credit and many more
accomplishments to celebrate.

Mr. K V Vishnu Raju, CMD

Firstly, the FAPCCI Award for “Excellence in Corporate
Social Responsibility” has been a great recognition for
our continuous initiative to improve the quality of life
of all people of neighboring communities. The Indian
Merchant’s Chamber “Ramkrishna Bajaj National Quality
Commendation Certificate” adds further value to our
credibility for both internal and external customer delight
and corporate governance.
In line with our belief that innovative practices are a way
of life in all our business activities, we have launched
“Nirmaan Sanjeevani – Mobile Concrete Solutions”. This
initiative has been receiving tremendous response from the
market, media and our competitors in the business. Further,
the launch of Anjani Studios in Bhimavaram and Kakinada
add great value to the customers and also to our brand
building.
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Bhimavaram

Hyderabad

Kakinada

Bhimavaram

The studio experience
Vijay Krishna
B & W Builders
Conciergee Pvt.
Ltd. Bangalore

Kakinada

Cement Studio – Cement 360
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Anjani has yet again taken the customer
satisfaction to a higher level by creating Cement
Studios at the head office in Hyderabad, and
towns of Kakinada and Bhimavaram to help the
end use customers. These studios visually and
physically explain the types of cement, roles of
different types of cement in different construction
purposes, the transparent and quality rich
production process of Anjani Cement. The focus
of the company is highlighted here through
its policies on production, quality, customer
focus, vendor policies, social responsibility and
leadership roles.

Anjani Portland Cement Limited (APCL) through persistence, hard work and focus on strong client policies has
yet again evolved as a ‘trend setter unit’ in Cement Industry in South India. The Company has set firm belief
and rooted its operations on customer satisfaction through the years. The management strongly attributes the
current progress and growth trends to the support from high performance dealer network and the multitude of
Happy Customers thereof.
The present ‘customer need’ has extended beyond cement purchase and its use. With expansion of cement
market, and entry of multi brand cement units, the customer is at crossroads about the purpose of cement,
its different uses and applications.

1. The cement industry is taking steps to evolve over time to better meet the need for global sustainable development
while enhancing shareholder value.

HN Vishweshwar, GM
Syndicate Bank, Hyderabad

The Studios also provide cement related additional
services to visitors like structural designs for
small constructions, vaastu tips, customized
construction cost estimates, advice on related raw
materials and physical assistance at all levels of
construction.

2. Adopt Cement Concrete Canal Lining & save over 40% of precious water.
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KK Sathasivam
Madras Cements Ltd.

Anjani Cement values the customers’ right
to knowledge and has brought about a
novel mechanism to meet the requirement
– “Nirmaan Sanjeevani” Mobile Testing
Solutions that has measurable cure-alls
for all cement related queries. This highly
customized mobile lab is equipped with
the best ISO certified equipment to

Nirmaan Sanjeevani is also conducting demos on demand
at various popular engineering colleges regarding concrete
technology and cement manufacturing process. The students find
the process, technology and testing facilities practical and useful.
The services of Nirmaan Sanjeevani are accessible not only for
prestigious and monumental constructions but also for modest
common man construction requirements.

Dealer Security through
Dr. BV Raju memorial
Scheme

• test the quality of raw particulate cement

Anjani Cement has founded the
structure of its shining brand on
the trust and goodwill of our
channel partners. Dealers are
always deemed as axle of the
cement business cycle. Security for
the dealer therefore takes a prime
role in Anjani business practices.
The management launched the
BV Raju Memorial Scheme for the
dealers and announced an annual
discount for the services rendered
to the organization. This scheme
was launched in the month of
August and it became an immediate
success. More than half of the
dealer associates of Anjani Cement
in the state have enrolled to become
members of this scheme and the
number is growing.

• demonstrate the optimum mix for
diverse cement uses
• test the strength of concrete on site of
the customer
• test the quality of cement & water used
at the construction site
The Nirmaan Sanjeevani and its
associated technical personnel provide
construction and structural assistance at
every point of call.
These two services are an immediate
success with the customer groups and
are weaving firm roots to customer
relationships. The services are reaching
beyond AP into the states of Odisha and
Maharashtra and are flexing up to make
roads into all the southern states.
3. Concrete Roads – For economic development of Nation.

4. Cement Concrete Canal Lining increases availability of Water.
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Nirmaan Sanjeevani
- Customers’ Right to
Knowledge

Since the auspicious inauguration the service and testing units
through Nirmaan Sanjeevani have become very popular practical
and useful tool at all the visits it had made. The end customers
and channel partners find the service so distinguished that the
assistance requests are plentiful. The flexible and forthcoming
service agent with the apparatus and technical skill is assisting
the construction of Walmart in the town of Rajamundry – a
second such unit in the state. The trust on the service has secured
Anjani a sole supplier status for the entire construction. The novel
mobile lab is also providing services and Anjani brand cement
to SKBR College at Amalapuram and Ayyappa Temple near
Palakol in W Godavari dt.
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Nirmaan Sanjeevani, celebration of a
journey through service

The Company has successfully
launched customized ‘Slag
cement’ with a company brand
name Anjani Coastal Gold - to
address the cement needs of
the coastal belts of the country.
The maiden launch was made
at the demand wise potentially
rich town of Goa. The brand
is expected to find its niche in
the markets by sheer advantage
of the quality of clinker, service
reputation and excellent dealer
association identified in the
market of Goa

IMC Ramakrishna
Bajaj National Quality
Awards 2011

Market Connect
As knowledge sharing and market watch sessions, Anjani
cement has conducted Masons’ meets and dealer meets.
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Glowing Niche of Anjani
in Cement World

Systematic time bound mason meets are conducted through the
state with concentration on rural markets mainly to share various
advancements in cement uses, methods and optimum mixes and
procedures with the masons. Presentations are made to the masons
on various construction process, Anjani Cement brands and their
availability in the local markets. Systematic feedback is taken from
the masons on the quality, availability and usage logistics of Anjani
cement products. In the past few months, masons meets have
been conducted in the regions of Nandaluru, Galiveedu, Kadapa,
Palamaneru, Pileru, Chowdepally, Bangarupalem.

FAPCCI Award to Anjani Cement for Excellence in
Corporate Social Responsibility
Cement production being the primary activity of Anjani Cement for
more than a decade now, the Company has always prioritized its
commitment to the social cause. Through the years, service to the
society has been part of the management practices that today, APCL
is as popular for its services in education, health care and sanitary
services, women empowerment, vocational training to rural youth and
housing as in cement production and allied services.
In recognition to these social activities, Anjani Cement was awarded
the “Excellence in Corporate Social Responsibility” by the FAPCCI of
Andhra Pradesh. The voluntary efforts and practices of Anjani Cement
to evolve happier communities has gained the company an esteem
beyond imagination.

5. Building a home is exciting, but is also a big responsibility.

Anjani Cement’s efforts towards
production of superior quality
cement, with best production
practices and strict quality standards
coupled with lowest emission
level has once again stood up to
recognition.
We are happy to inform to you
that Anjani Portland Cement Ltd.
(APCL) has been selected by the
renowned IMC Ramakrishna Bajaj
National Quality Awards 2011. The
Company has been awarded the
Commendation Certificate 2011 for
the Manufacturing Sector.
In addition to this, Sri Vishnu
Educational Society managed
by Anjani Portland Cement Ltd.,
has been awarded the IMC
Ramkrishna Bajaj National Quality
Trophy 2011 in the Education
Sector for its excellence in
knowledge dissemination, teaching
practices, quality of students and
accomplishments. Sri Vishnu
Educational Society educates young
minds through three of the best
Engineering colleges of the state,
two most renowned Pharmacy
colleges, one of the finest Dental
College and many more technical
and higher secondary educational
institutions in the state of Andhra
Pradesh.

Anjani Cement has in the past two years made effective entry into
the neighboring states of south, central and eastern Indian markets
and the brand has consistently gained popularity in the OAP
markets. The Company is laying strong foundation with the CSA
teams by organizing regular sessions for knowledge sharing on
company activities, market information and support mechanism to
the team from the organization. The CSA meets that were conducted
for the Tamilnadu and Maharashtra teams have been immensely
appreciated.

9

In appreciation for the distinguished role played by many loyal
and proud dealers of Anjani, the management has organized
phase wise entertainment tours for the dealers to Thailand. The
trip was organized for four days and nights with exotic sightseeing,
entertainment shows, and fun filled events. The trip has been such a
pleasant diversion for the group that appreciation letters of the like
came pouring in.

6. Build Cement Concrete Roads for longer vehicle life.

March 2012

New year
with newer
avenues

“We from Srinivasa Agencies
take immense pleasure in
writing this mail regarding the
recent trip to Thailand. I have
thoroughly enjoyed the trip and without your
support and intention it would not have been
possible. Once again, thank you for arranging
this trip for me.”

Mr. R Ramesh
MRL Steel Syndicate

On this occasion, CMD, Shri. Vishnu
Raju has taken the opportunity to
congratulate every employee and
participant for their role played
in keeping the organization on a
steady growth path.

7. Building a home is a once in a lifetime event and one can’t afford to make mistakes.

Mr. Ramesh
Chennai

We, the third generation from the house of ABS can proudly acclaim ourself De
- facto leader in cement selling in Chennai highly due to our Excellent

Team.

The buinesss has its roots from a humble beginning by the first
generation promoter Thiru. A.B. Selvanatham Chetty from the year
1936 with a modest hardware, agro goods, steel and cement retail
at Tiruvallur, now have grown to the stature of 100 crores turnover
company with more than 500 direct and 1500 employers.

Anjani family
annual
gathering
Anjani annual family gathering
was conducted at SIPS Campus
at Nizampet. Various cultural
programmes and games were
conducted to interact with the
staff and families beyond office
framework. The employee
participation was spontaneous
and was enjoyed by one and all.
This occasion was further made
memorable when the CEO,
Mr. SVS Shetty was felicitated by
the Chairman and Managing
Director Shri. Vishnu Raju for his
commendable and immeasurable
services rendered to the
organization since taking up this
prestigious position.
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“We at Laxmisai Agencies wish to thank
you and the management of Anjani Portland
Cements for organizing such a memorable
tour of amazing Thailand. We thank you from
bottom of our heart for organizing the tour so
perfectly. We have enjoyed every bit of the
tour. Looking forward for more such tours in
the future and assuring you of our continued
support to company at all times.”

Dealers Speak

The promoters’ family of Anjani Cement is well known from the year
1965 to us, Thiru. B V Raju a technocrat and grandfather of the
current promoter Thiru. Vishnu Raju is well known to us for the past
45 years, a family with high professionalism, technical expertise &
Spiritual background.
The high immense good quality of Anjani Cement, its service and
its well acceptance in the market clearly indicates the high caliber
credential of the promoter and his team.
We are happy and proud to associate ourself with such renowned
companies personally and in business for generations.
11
With regards
AB Selvanatham Chetty Group.

Mr. Jose
Kavalakathollur Traders
Kerala

M/s. Koninoor Associated
Solapur

“Our association with Anjani is for two and
half years only. The cement quality of Anjani
Brand is excellent. The relationship with the
organization is very good and we feel we
are family. The market demand is good and
we are unable to meet the requirement.
The PPC quality is very well accepted and
customers after using Anjani once are asking
for the brand once again. In a place where
AP brands are not readily accepted, Anjani is
doing very well with quality reputation.”

8. Did you know that the proportions of your home must be of equal length and breadth? If not, it can go up to a
maximum ratio of 1:2.
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Dealers vist to Bangkok

IL&FS Engineering and
Construction Company
Limited
(IL&FS Engineering Services), in
joint venture with Saudi Bin Laden
Group is one of the leading
multi-national Infrastructure
Development, Construction and
Project Management companies
with more than two decades of
rich and varied experience in
executing landmark projects. The
Company executes projects under
various domains such as Buildings
& Structures, Roads, Railways,
Irrigation, Power, and Oil & Gas.
IL&FS Engineering Services is
associated with M/s. Anjani
Cements Limited for supply of
cement for various projects and
we are satisfied for their quality,
service, timely deliveries. Over all
experience with them is very good.
We hope the same services, quality
of cement and timely deliveries for
all future supplies. 

Employee first
Employee first program was
launched by the management
this new year to identify and
award the best performers
within the organization structure.
The ‘Employee of the Month’
is identified, announced and
awarded based on many
parameters like tasking in their
core field, attitude, efficiency,
attendance, communication,
interpersonal relationship,
punctuality and loyalty
components. This drive has
injected a boost and works as
an encouragement to perform,
and as motivation for efficiency
and excellence.

With elaborate input and consensus
Mr. J Rama Prasad

Sr. Manager (Accounts), first “Employee
of the month” from Corporate office.

Mr. K Mohan Raju

DGM Projects, second “Employee of the
month” from Corporate office.

Mr. RDNV Prasad Rao

Sr. Manager (Accounts), third “Employee
of the month” from Corporate office.

Mr. M Sankara Reddy

first “Employee of the month ” from plant

The Anjani Cement management
extends heartiest congratulations
to both for their services to the
organization

Championing for
Environment before
Production at Anjani Plant
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Customers
Comment

Small things make perfection but perfection is not a small thing: the
launching of Janmabhoomi drive at the factory premises an exclusive Anjani
initiative is aiming at these small changes to achieve perfection.
The Janmabhoomi drive has invited all the employees to contribute voluntary
service at all levels out of work time. This can accommodate any employee
at any level of hierarchy. The job at hand involves separation of unwanted
material, slow moving, non moving items and sorting them, cleaning of the
premises, machinery etc. One can voluntarily participate in sorting material,
housekeeping or plantation activities. This initiative has become effectively
successful and has changed the face of the factory, and has scaled up the
functional efficiency tremendously. The functioning through this channel has
increased team work manifold at the plant premises, and the employees are
proud to be part of the system that can make a difference!
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Rama Prasad

K Mohan Raju

For IL&FS Engineering and
Construction Company Limited
RDNV Prasad Rao

Congratulations to the Janmabhoomi team
for making a difference.

M Sankara Reddy

Etching an enlightened path

Anjani Welcomes

The Hitech Print Systems, which is a sister concern of Anjani Cement has
been so motivated by the Janmabhoomi drive that the staff planned a field
trip to Anjani plant premises to see, learn and get trained in replicating this
initiative.

Mr. V Shivannarayana
DGM-IT

Mr D Pattabhi Ramaiah
Principal, BVRICT

I.Sai Sudha,
Trainee ExecutiveAdvert.,mktg

Ch.V Narasimha Kumar
Trainee Accounts Manager

M. Rama Gopal
Dy. Mng.Tech. Svcs
Nirman Sanjeevani

9. When you select a plot of land for your home, choose a plot with all corners at 90 degrees and having a road at the
front and the back. This is considered ideal.

Senior faculty member and Ex. factory employee, Mr. Vidyasagar conducted
the safety audit at the plant. He explained the importance of confirming to
safety parameters at the plant and the disasters associated with ignoring
them.
10. Built-up Area or Plinth Area is the entire area occupied by an apartment, including the area of the internal & external
walls of the apartment.

March 2012

Safety audit

Anjani Celebrates
IVth Issue

Pollution control measures
at the factory
Complying with the Company’s
strict pollution control policies,
the staff has taken up a delightful
responsibility of planting greenery
at the factory and mines premises.
The plantation drive was planned
off working time and useful tree
saplings of neem were planted
adding value to the environs.
Bhoomipuja was conducted to set
up ESP unit to control pollution
levels in the factory premises.

Mr. N JayaRam, Officer HR celebrated his son
N V Athulith Sricharan’s 1st Birthday

Mr. K RamalingaRaju, Asst Manager (Marketing)
celebrated his daughters birthday
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Saving fuel with alternate fuel

Ch. Nagesh, Dy. Manager-Finance daughter Ch. Anupama
Studying in BVRIT, Narsapur, Medak. Topper in B.TECH ECE
2-1, got 86.53%.

P Sanjana Raju, D/o Mr. P S Raju (GGM-HR) got married to
Sandeep Varma on February 5th, 2012

Conscious effort to reduce carbon footprint of the organization, Anjani
cement plant is pursuing alternate fuel sources and reduce the usage of
fossil fuels for cement production. Efforts are being made to substitute coal
with pharma waste initially by a small percentage. Upon examining all
other technical efficiency and pollution components, an option of higher
percentage of substitution will be encouraged at the plant.

Another initiative of Anjani to train the rural youth in Cement technology and
provide them with employment opportunities on one hand and to bridge the
industry requirement for trained staff was launched in the previous year. This
institute was a much awaited unit for aspiring rural youth and has evoked
excellent response. The first batch of students is trained in cement process,
mechanical and electronics & instrumentation.
11. Concrete control joints are used to minimize cracking in concrete slabs and floors.

Mr. J Siva Prasad, Asst.Manager (Marketing)
celebrated his son J Haricharan
Chowdary’s 1st birthday

Ch. Nagesh, Dy. Manager-Finance blessed
with grand daughter Yuktha Vaishnavi

Mr. P S Raju (GGM-HR & MS) has won the
Inter club Doubles Tennis Title held in
Hyderabad on 18.3.2012

12. Radiant Floor Heating In Your Concrete Floor Is A Great Way To Heat Your Home.
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Dr. BV Raju Institute of Cement Technology (BVRICT)

Namaste

Why do we do Namaste?

Indians greet each other with
Namaste. The two palms are placed
together in front of the chest and the
head bows whilst saying the word
Namaste. This greeting is for all
people younger than us, of our own
age, those older than us, friends
and even strangers.

Namaste could be just a casual or formal greeting, a cultural convention
or an act of worship. How ever there is much more to it than meets the eye.
In Sanskrit Namah + te = Namaste. It means - I bow to you - my greeting,
salutation or prostration to you.

There are five forms of formal
traditional greeting enjoined in the
shaastras of which Namaskaaram
is one. This is understood as
prostration but it actually refers to
paying homage as we do today
when we greet each other with
Namaste.

Namaha can also be literally interpreted as “Na Ma” (not mine). It has a
spiritual significance of negating or reducing one’s ego in the presence of
another

Articles
appeared
in Indian
Cement
Review

critical part of the overall marketing
strategy. A brand has to be created
around some signiﬁcant Unique Selling Points (USP), which could either
be the strength, reliability, quality,
trust or heritage etc.” Leading cement brands in India like Ultratech
and ACC have been in a position to
improve their market across the country through their brand image. The
driver of the brand value includes the
brand’s ability to attract consumers
and improve relationship with them,
thereby improving sales.
An effective branding strategy
must also result in proper positioning
of the product. Commenting on the
role played by a branding strategy in
the positioning of a product, Ghosh
stated, “The branding strategy
should help in benchmarking of the
product and build a positive lasting
impression in the minds of the targeted consumers. For example Ambuja Cement’s brand is built around
the concept of “Strength”, Binani
Cement’s brand is based on “long
lasting durability” whereas Ultratech
have positioned their brand as the
“Engineers Choice.”
Different companies have adopted different branding practices
in order to retain customer loyalty.
Commenting on this aspect, Ghosh
stated, “During earlier days, the ACC
brand was almost synonymous with
cement, which has probably still in-

The real meeting between people is the meeting of their minds. When we
greet another, we do so with Namaste, which means, “may our minds
meet,” indicated by the folded before the chest. The bowing down of the
head is a gracious form of extending friendship in love and humility.
The spiritual meaning is even deeper. The life force, the divinity, the Self
or the Lord in me is the same in all. Recognising this oneness with the
meeting of the palms, we salute with head bowed to the Divinity in the
person we meet. That is why sometimes, we close our eyes as we do
Namaste to a revered person or the Lord - as if to look within. The gesture
is often accompanied by words like “Ram Ram”, “Jai Shri Krishna”, “Namo
Narayana”, “Jai Siya Ram”, “Om Shanti” etc. - Indicating the recognition of
this divinity.
When we know this significance, our greeting does not remain just a
superficial gesture or word but paves the way for a deeper communion with
another in an atmosphere of love and respect.

ﬂuenced Holcim to retain the
brand name of ACC and Ambuja and not to use Holcim
brand. On the contrary, Lafarge
adopted its own brand image
over the previous brands.”
Elaborating on the importance of cement as a brand
concept, SVS Shetty, CEO, Anjani Portland Cement, stated,
“Cement is very much a brand
concept….When most of the
brands manufacturing cement
maintain standards above BIS
speciﬁcations, an awareness of internal brand building through good
corporate culture with focus on employees & external representation
will hold great value with the customers.”
A well planned and executed
brand strategy also results in increased sales for the company. This
is due to the fact that it helps the cement companies in developing signiﬁcant market space for its product,
as people normally tend to go with
the brand name, which has a good
market reputation. This automatically translates into increase in sales
and a relatively larger market share,
with better realization than unknown
brands.

Innovative branding &
marketing strategies
Reaching The Consumers Directly
Many cement companies have
adopted the practice of reaching the
customer directly alongwith the normal practice of interaction with the
regular trade channel. This is helping companies in understanding the
buying process and preferences of
the customer and accordingly allocate their efforts and resources.
Commenting on the need to open a
direct communication channel with
the end consumer, BK Singh, ED,
GM&C, Dalmia Bharat Group said,

SVS Shetty, Anjani Portland
Cement Ltd

“

Cov

An awareness of
internal brand building
through good corporate
culture with focus on
employees and external
representation will hold
great value with the
customers

”

“We have started working with the
end consumers directly in addition
to our regular processes of engagement with the trade partners and inﬂuencers.”
For Anjani Portland Cement, a
leading cement player in South India, the simplest mantra of brand
practice is to draw direct communication lines with the customers and
meet all their service requirements.
The company has initiated several
pathbreaking marketing concepts
like Anjani Studios, NirmaanSanjeevani (Mobile Concrete Solutions)
to take the company’s products and
services to the customers’ doorsteps
through vaastu suggestions, assistance for structural design and drawing, cost estimation for construction
and rendering construction supervision to end users. Commenting on

Feature

Anjani Cement

Commitment beyond
Corporate Benefits

Production and service organizations have always
pursued proﬁts, growth, and diversiﬁcation with
concrete strategies, targets and spectacular results. A ﬂip of the coin reveals contribution to the
economy through induction of trained human resource and taxes. Consequently, it is logical to believe that proﬁt generated and growth achieved is
because of the society, and hence mandates contributing a part of business to the mainstream in
form of beneﬁts to the less privileged.

A

decade ago, when the CSR
activity was at a nascent
stage in India and was a
concept promoted only by the
industrial barons of India, Anjani
Portland Cement Ltd. (APCL) had
already identiﬁed social initiatives
as integral part of their value system
and practiced them extensively.
Anjani Cement has through its sturdy
journey, understood that a strong
CSR program is an essential element
in achieving good business practices
and effective governance.

The Company stood strong by
the commitment to contribute for a
healthier, empowered, educated and
enlightened society. Corresponding
to its expansion of production and
business activities, Anjani cement
has contributed through extended
employment opportunities in all
geographical areas of its operations
and developed its supportive and
sheltering umbrella for the security and prosperity of its employees.
The social investment and initiatives
have been multidirectional targeting

Film Branding
Films have always been the most
popular form of entertainment for the
majority of the Indian population.
Hence, this proves to be the most
convenient and all encompassing
medium to reach people. This inﬁlm branding opportunity was used
by UltraTech cement for the ﬁrst time
in the cement industry. In the 2008
Hindi movie, Chak De India, UltraTech Cement was the sponsor of the
Indian hockey team. The brand was
visible throughout the movie.

Celebrity endorsements
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Anjani Plant at Mellacheruvu, Nalgonda district

this unique branding practice by the
company, Shetty stated, “A visit to Anjani Cement Studios at the corporate
ofﬁce and towns of Bhimavaram and
Kakinada will enlighten the customer
about all aspects, stages and facets
of cement. NirmaanSanjeevani has
proved to be a panacea for all construction activities in its areas of operation.” Apart from these services,
the company also provides immediate accessibility of trained structural
engineers for giving structural advice
and demonstrating the best uses of
cement at all stages of construction,
their procedures and raw materials.
This practice has proved to be of
great value. The company promotes
its brand as cement experience rather than cement sale.

education, housing, health, sanitation, roads, drinking water, and
a commitment to a cleaner and
sustainable green environment.
Anjani Cement has always attempted to uphold the ‘right to wellbeing’
thereby meaning - to achieve physical, mental and social wellbeing and
not just the absence of disease and
sickness. Addressing the employee
welfare component, sizable efforts
and resources have been expended
by the company to provide secure living conditions, education gateways
for the children, proper access to
health and recreation. Construction of
houses and related support has been
provided to 13 neighboring villages
in the vicinity of the Anjani cement
plant. Housing hamlets were also
created for socially and economically
backward populace in Nalgonda and
west Godavari districts. Other than
the 500 Anjani employees, more than
570 families have secure housing
through subsidized cement supply
from Anjani Cement. With support
from its group college – Vishnu Dental
College and Hospital and afﬁliations
with various ﬁelds of medicine, periodic
medical camps are conducted in all the
surrounding villages of Anjani Cement
operations where apart from health
checkups, the people are educated
about sanitation, social awareness
to cleanliness, drainage, seasonal
epidemics,
protection
and
prevention. As part of the same drive, the
company consciously addresses

eventual needs to clean roads, drains,
water culverts and drinking water
facilities in these areas. The rural
womenfolk are given practical training
and exposure to different crafts and
small scale production activities to
create women empowerment within
the family structure.
Environment is no longer seen as an
essence of beauty, but an awakening
to the realities of (a) disappearance of
the natural protection to the globe and
(b) a fast depleting species count that
human race is contributing through
technology and mechanization. A
commitment to revive and effect a
sustainable development of clean
and green environment has been the
“way of life” for the organization. With
the tag of associated carbon foot
prints through cement production, we
try for a green equilibrium by diverting the water generated during mining process for use in water deﬁcient
agricultural ﬁelds. The drive to
develop a green belt in the proximity of
the mine and the plant has achieved
spectacular results. The plants
themselves are operational with
RABH technology to enable minimum
pollution levels in the proximity of
cement production.
An insight into the needs of the
society for strong education, enlightenment and eventual human

Cement companies have also
jumped on the bandwagon of roping in celebrities in order to promote
their brands. Binani Cement is one of
the mid-sized cement brands of the
BrajBinanigroup. Bollywood superstar Amitabh Bachchanis the brand
ambassadorfor the brand. The tagline for the commercials is “Sadiyon
KeLiye.”Commenting on the practice
of having celebrities endorsing cement products, Ghosh noted, “Due
to increased competition, cement
producers are more and more real-

Future of Branding for
cement companies
Due to increased competition with
passage of time, the signiﬁcance of
branding in cement products is
likely to increase
further.
The
brand war will
Feature
intensify and become more aggressive with the
induction of not
only celebrities
to promote them
on the television,
newspapers and
roadside hoardings, but to also

PK Ghosh, Chairman,
Ercom Engineers Ltd

“

With the c
market beco
competitive w
entry of new p
all manufactur
realizing the sign
of product brand

involve them on a more co
basis, as brand ambassado
However, sounding a
caution on the aspect of b
Ghosh said, “The future o
ing may have its own probl
turbulences particularly du
likely consolidations, takeo
mergers, which may happe
cement industry in near futu
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Smt Sita Memorial School, Anjanipuram

empowerment has paved roads to
various knowledge initiatives of Anjani
Cement. Formal education and
informal knowledge dissemination has
been practiced to develop individual
talents and intelligence, evolve socially responsible youth and to achieve
economic success. The objective is
to bridge the gap of non affordability and access to quality education,
thereby a chance to better themselves,
their societies and social regions.
The Company started Dr.B.V.Raju
Institute of Cement Technology to
train the rural poor and unemployed
youth for potential jobs in cement
industry. This is a free initiative for
rural youth empowerment started as a
tribute to Padma Bhushan Dr. B V Raju.
Various superbly functioning primary to higher education schools are

AP CM Kiran Kumar Reddy presenting the FAPCCI Award to SVS Shetty,
CEO and PS Raju, Group General Manager (HR & MS)
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13. Foundation is the base on which a structure is built. In construction terms, it is referred as the sub-structure.

izing the need to engage celebrities
to act as their brand ambassadors.
For a common consumer, use of celebrities promoting the cement brand
always has a uniﬁed appeal due to
the familiar personalities, just like the
case of other FMCG products.” However, cement companies need to be
prudent and clearly deﬁne the signiﬁcant USP of the cement being marketed. This will enable the consumer
to be able to relate to the personality
of the celebrity to those features and
qualities around which the brand is
built. It makes sense for a celebrity to
endorse a cement brand when it is
new in a particular market and needs
a credible vehicle to build conﬁdence
in the minds of consumers and channel partners. Explaining the inﬂuence
exerted by celebrities on consumers, Shetty stated, “Many companies
have taken the support of celebrities
to reach out to customers. The popularity of these personalities is meant
to boost the customer conﬁdence
in the brand. But whether there is a
boost in sales is best answered by
those who have assigned Bollywood
heroes and cricketers as brand ambassadors.”

14. One should never keep a mirror in the kitchen or bedroom, as per Vastu Shastra.

being run by the management for
the children of employees and to
address the rural education gap. The
most prominent of them – Seetha
Memorial School provides quality education to more than 500 children. The schools are functional with
good infrastructure, well equipped
labs and computers. The system
brings about exemplary results and
majority students opting for higher and
practical education to further their
economic and social needs.
The efforts towards developing
happier communities and results
thereof, have cemented the Company’s
commitment to evolve sustainable
practices and methods for social
participation.
Anjani
organization
today is popular for much more than
the cement it produces. It is identiﬁed
with pride by its employees and
associated families. The organization
was recognized by FAPPCI in 2010
as “The Company with Excellence
in Corporate Social Responsibility”.
The Company has been receiving the
‘Environment Award’ from AP Pollution
Control Board for the past two years for
its ‘Best Cleaner Production Practices
and Waste minimization Techniques’.
Anjani Portland Cement Ltd. has been
ranked ‘Numero Uno’ in 17th Mines
Environment and Minerals Conservation
Week by Indian Bureau of Mines in Dec
2010 for ‘water quality management for
ICR
Anjani Limestone Mines’.
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With a strong emphasis on customer satisfaction, Anjani Portland Cement
Limited (APCL) has emerged as a trend setting company in the cement
industry of South India. The company has offered its latest lead projects
“Nirmaan Sanjeevani” & “Anjani Cement Studio” which have received a
tremendous response from the consumer.

A

njani Portland Cement Limited
(APCL),
Hyderabad
has
through persistence, hard
work and focused application of
strong client policies has yet again
evolved as a ‘trend setter unit’ in
cement industry in South India. The
company has set ﬁrm belief and
rooted its operations on customer
satisfaction through the years. The
management strongly attributes the
current progress and growth trends
to the support from high performance
dealer network and the multitude of
happy customers thereof.
Team Anjani has seen that the

present need of the customer has
extended beyond the purchase of
cement and its use. To strengthen this
delicate bond and stretch it to create
lasting relationships, the management
has devised a multi faceted support
system to meet the needs of the end
use clientele.

The lead project - Anjani
Cement Studio
•
•
•
•

Vaastu tips
House plan
Estimation
Architectural services
“Anjani Cement Studio” has

taken off with tremendous response
from the customers for having taken
the services of Anjani to the common
man. The ﬁrst of its kind in the country,
this Studio was initially setup at the
capital city of Hyderabad and later at
the thriving and high growth potential
towns of Kakinada and Bhimavaram
to cover East & West Godavari Districts of Andhra Pradesh.
A visitor to these studios will
experience the concreteness and
reality of cement, the array of cement
uses in practice, types of cement and
their varied applications. Detailed
practical information is provided on the
quality aspect of cement that can be
tested and claimed by the customer,
for its strength and durability of their
constructions. The visitor can also be
advised on the usage of cement for
the purpose on hand, the optimum
ratio mix of gravel, sand , water and
cement for various application through
the process of construction – big or
small. Apart from assistance of usage
of cement, the Studio offers a ﬁne
selection of Vaastu oriented house
plan options, free of charge for small
to medium construction needs for
those who are needy of these services.
Overall construction cost estimates
are also made for these customers to
help them plan the expenses to build
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Solar Photovoltaic’s Project
Hyderabad Studio

their modest dwellings.

Customer delight - Nirmaan
Sanjeevani (Laboratory on
wheels)
Another innovative and pioneering
project by Anjani Cement that has
evoked excellent response from the
customer base through out is the
“Nirmaan Sanjeevani” – the mobile
concrete solutions. This is a specialized
‘testing laboratory on wheels’ for all
cement and concrete related quality
testing needs and queries of the end
use customer. This customer support
initiative is an innovative concept
wherein the lab is made available
at the construction site to support
the customer through all stages
of construction. Equipments like
Blaine’s apparatus, Vicat apparatus,

Bhimavaram Studio

Slump cone, Le-chatelier apparatus,
vibrating machine, humidity chamber,
curing tank, compressive testing
machine and non-destructive testing
machine are able to give test results
for all parameters like ﬁneness, setting
time, water cement ratio, soundness,
expansion & compressive strength
etc. Chemists & guagers are always
available in the mobile laboratory for
the technical services.
The unique facilities of having
vibrating machine, cube preparation
moulds, humidity chamber &
curing tank in the mobile lab itself
ensure the preparation of cubes,
humidifying & curing in the tank
to enable the compressive test to
be carried out within the mobile
lab instead of carrying it out in the
laboratories outside.

Kakinada Studio

The faculty and students of Padmasri Dr. B V Raju Institute of Technology
(BVRIT), Narsapur will be involved in a long-term study of solar-grade silicon
technology. The INDNOR Solar Photovoltaic’s Project, which is funded by
the Research Council of Norway (RCN), was initiated on the 8th of February
at BVRIT, Narsapur. Titan Energy Systems and Elkem Solar, Norway shall
provide industry support for this ambitious project.

The Nirmaan Sanjeevani has
proved to be the panacea of all
construction activities in its areas of
operation. Apart from these services,
immediate accessibility of trained
structural engineers in the mobile lab
has proved to be very useful to provide
structural advice and demonstrate
the best uses of cement, stages of
construction, procedures and raw
material.
The success of these novel ideas
has been extremely encouraging
to Anjani Cement and opens doors
to explore many such avenues of
reaching out to customers and make
this a beneﬁcial relationship for one
and all.
Website: www.anjanicement.com
Phone: +91 40 2335 3096/3106

WEICON’ 12

ICR

Shri Vishnu Engineering College for Women in association with IEEE R10
& IEEE Hyderabad section has organized an international conference,
WIECON’ 12 [Women in Engineering Congress] at its campus in
Bhimavaram from the 5th to the 7th of March 2012.
WIECON 12’ has been organized with the sole aim to bring together
women engineering role models, aspiring students, academicians
and professionals in a congenial environment. The programme with a
participation of more than 400 women delegates covered a wide range of
skill development workshops, panel discussions on women career related
issues as well as entrepreneurship ideas.
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IMC RBNQ Trophy
2011
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WIECON has been organized keeping in mind the International Women’s
Day which coincided on the 8th of March. Union Minister of State for
Human Resource Development, Dr. Daggubati Purandeswari, who is the
Chief Guest, addressed the meeting on that day and shared her views on
the subject citing several examples.

The trophy is in recognition of the
Society’s Quality Initiatives and the
Good Practices it has implemented
especially with focus on the four
pillars –Infrastructure, Quality
Education, Placements and Research
& Development. The Society has
also won the Commendation
Certificate for the year 2010.
15. Cement and Mortar are literally the foundation of how strong our home is.

The Hon. Chief Guest Dr. Daggubati Purandeswari, Minister of State for Human
Resource Development (Higher Education) Govt. of India addressing the meeting

16. Concrete Roads – Boon for rural India.

March 2012

Sri Vishnu Educational Society
has been selected to receive the
prestigious IMC Ramkrishna Bajaj
National Quality Award Trophy
2011 in the Education Category.

It has taken vision and courage to create,
it takes our faith and perseverance to up hold it.
Let us learn and sustain... Protect nature.

Anjanicement | cleancement | greencement | environcement !!!

Anjani Portland Cement Limited
Corporate Office : Anjani Cement Centre, Plot No. 7 & 8, Nagarjuna Hills, Punjagutta, Hyderabad 500 082
t : 040 2335 3096 / 106, f : 040 2335 3093, e : info@anjanicement.com
Works

: Anjani Puram, Chintalapalem Village, Malkapuram Post, Mellacheruvu Mandal, Nalgonda 508 246
t : 08683 230 168, 217 560 / 217 230, f : 08683 230 024, e : works@anjanicement.com

Vizag

: Sai Aditya Foods & Retail Pvt. Ltd.
D. No. 10-50-14/6, Sitha Nilayam, Siripuram Jn. Visakhapatnam 530 003, t : 0891 270 5044, f : 0891 255 9237

Vijayawada

: 4th Floor, Vasantha Plaza, Benz Circle, MG Road, Vijayawada 520 010, t : 0866 666 5223, f : 0866 305 5206

Bhimavaram

: Vishnu Bhavan, D. No. 3-1-186/187, Opp. Krishna Hospitals, Undi Road, Bhimavaram 534 202, t : 08816 222 287

Kakinada

: D. No. 11-1-10, 3rd Lights Junction, Ramaraopeta, Kakinada 533 004, t : 0884 235 6611

Chennai : 97909 10577 | Bangalore : 98450 16719 | Solapur : 94036 89075 | Berhampur : 99494 03335

www.arthmediasolutions.com
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