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Sub:  Intimation under Regulation 30, 33 and 47 of the SEBI (Listing Obligations and Disclosure 

Requirements) Regulations, 2015: 
 

Pursuant to Regulation 30, 33 and 47 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 

2015, please find attached newspaper advertisements regarding the Unaudited Standalone and Consolidated Financial 

Results of the Company for the quarter and nine months ended 31st December, 2024 published in the Business 

Standard (English) (All Editions) and Nava Telangana (Telugu) (Hyderabad Edition), on Friday, February 14, 2025. 

 

The above is for your information and record. 
 

Thanking you,  
 

Sincerely Yours, 
For Anjani Portland Cement Limited 

 

 

 

 

Subhanarayan Muduli 
Company Secretary and Compliance Officer 
 
Encl.: as above 
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UDISHA SRIVASTAV
NewDelhi, 13February

Couples tried hard this
Valentine season to sweep each
other off their feet, with a little
help from online platforms.
While theymayormaynothave
succeeded in their efforts, busi-
nesses certainly did.

In the first 11 days of
February2025, thee-commerce
enablement SaaS platform,
Unicommerce, processed over
10 million gifting orders. This
shift became obvious with a

surge in demand for persona-
lised gifts.

This year’s saleswitnessed a
24 per cent year-on-year gross
merchandise value (GMV)
growth, with a higher value
growth seen on brand websites
than onmarketplaces.

The popular categories
include skincare gift combos,
de-tan kits, makeup face pal-
ettes,healthychocolatecombos,
scenthampers,booksandbook-
marks, and jewellery products
likesilverbands, rings, andgold
pendants.

During the nine days of this
month, Tier-II cities recorded
over 37per centhigher volumes
as compared to the sameperiod
in 2024.

While marketplaces
recordedhighervolumesacross
categories, including makeup
and jewellery, brand websites
witnessed higher demand for
apparelandaccessories likecou-
ple wear combos, polo t-shirts,
andtravelaccessories, including
sling bags andwallets.

Unicommerceanalysedgift-
ing trends based on orders pro-
cessed through its platform,
Uniware, ahead of Valentine’s
Day. The platform is used by
over 7,000 leading brands,
according to the company.

MCAFEE INDIA RESEARCH REPORT

AI, SCAMS&SOCIALMEDIA:
INDIA'S LOVE TRENDS
AsValentine’sDayapproaches, love is intheair–andsoarescams.
Whilemillions turntodatingapps,socialmedia,andmessaging
platformstofind love,newMcAfee Indiaresearchrevealsanalarmingrise
inAI-drivenscams, fraudulentdatingapps,anddeepfake.Thesurvey,
whichfocusedonromancescamsandits impactonconsumers,was
conductedonlinethismonth.7,000adultsacross theUS,UK,France,
Germany, India, Japan,andAustraliaparticipatedinthestudy.BS REPORTER

61% think that it’s
possible for people to
develop romantic feeling
for AI chatbot

34% were
on main-
stream dating
platforms

34%have interacted with a scammer disguised as romantic prospect

54%
on social
media
platform

21% on
specialised
dating
platforms

15% on
chat forums
or comm-
unities

12% on
professional
networking
platform LinkedIn

51% agree that they or
someone they know were
approached by an AI chatbot
posing as a real person

Online romance boom (in %)

Financial
loss

~3,64,939:Averageamount
demandedfromthevictims

70%ofpeoplehavebeenscammed
outofmoney,valuablesorotherassets

69% have come
across ‘fake profiles’ or
photos that look
AI generated

SHADES & SCAMS

WHERE FRAUD HAPPENS

Instagram

WhatsApp

Telegram

Snapchat

Popular dating apps (in %)

Tinder

Facebook dating

Bumble

Match

85 61
36

33
23

55
50

46

10 mn orders placed online
this Valentine’s season

BS REPORTER
NewDelhi, 13February

Indians are increasinglymaking their
mark on the global stage, not just for
their expertise but also for their

remarkable business strategies. A testa-
ment to this rising prominence is the
inclusion of an Indian family at the top of
Bloomberg’s list of Asia’s richest families,
with several others securing spots in the
top 20.

Topping the list isMukesh Ambani’s
family with $90.5 billion inwealth.
Mukesh Ambani oversees Reliance
Industries, one of India’s largest conglom-
erates. On fourth place isMistry family,
with a combinedwealth of $37.5 billion.

Jindal family comes seventhwith $28.1
billion, a fortune derived from their diver-
sified conglomerate, the OP Jindal Group,
with interests in energy, cement, and
sports.

Another prominent Indian name, the
Birla family, ranks ninthwith a networth
of $23 billion. Bajaj at 13th andHinduja at
18th are among other Indian familes.

Thailand’s Chearavanont family has
amassed $42.6 billion, securing the sec-
ond spot.

Other notable families in the top 20
include theHartono family of Indonesia,
Kwok ofHongKong, Tsai fromTaiwan
Thailand’s Yoovidhya family, Lee family of
SouthKorea, founder of Samsungs stands
at number 10.

THE BIG ONES

AMBANI
Reliance Industries

(India)

Wealth (in $ bn)
90.5

Asia’s20richestfamiliesof2025

Family Company Wealth (in $bn)
Chearavanont Charoen Pokphand 42.6

Group (Thailand)
Hartono Djarum, Bank Central Asia 42.2

(Indonesia)
Mistry Shapoorji Pallonji Group (India) 37.5
Kwok Sun Hung Kai Properties 35.6

(Hong Kong)
Tsai Cathay Financial, Fubon 30.9

Financial (Taiwan)
Jindal OP Jindal Group (India) 28.1
Yoovidhya TCP Group (Thailand) 25.7
Birla Aditya Birla Group(India) 23.0
Lee Samsung (South Korea) 22.7
Zhang China Hongqiao, Shandong 21.9

Weiqiao Textile (China)
Cheng New World Development, 21.8

ChowTai Fook (Hong Kong)
Bajaj Bajaj Group (India) 20.1
Pao / Woo BW Group, Wheelock (Hong Kong) 19.6
Kwek / Quek Hong Leong Group 17.9

(Singapore / Malaysia)

Kadoorie CLP Holdings (Hong Kong) 17.1
Chirathivat Central Group (Thailand) 15.7
Hinduja Hinduja Group (India) 15.2
Sy SM Investments (The Philippines) 15.1
Lee Lee Kum Kee (Hong Kong) 15.0

Ambanis top Asia’s 20
richest families’ list
Total6Indianfamiliesmakeit totheBloomberg list

APPLE TV APP COMES TO ANDROID
ApplehasintroduceditsAppleTVappforAndroid,now
accessibleviatheGooglePlayStore.Withthislaunch,Android
userscansubscribetoAppleTV+andtheMLS(MajorLeague
Soccer)SeasonPassdirectlyontheirsmartphonesusingGoogle
Play’sbillingsystem.However,anAppleaccountremains
necessaryforaccess.Theappalsoincludescross-deviceplayback
synchronisation,enablinguserstocontinuewatchingmoviesor
showsfromwheretheypausedonanotherdevice.

Noise Master Buds with Bose
audio launched
Noisehasunveiled its firstMaster Seriesearbuds, theNoise
MasterBuds, featuring“SoundbyBose” tunedaudio.Priced
at~7,999, theseearbudscomewithadaptivesound isolation
throughANC technologyandofferpremiumfeatures suchas
spatial soundsupportandadvancedBluetoothaudiocodecs.
Pre-bookingsareopenonthecompany’swebsite,with retail
availability commencingonFebruary26.

Asus brings dual-display laptop to India
Asushas launchedtheZenbookDuo
laptop in India.Pricedat
~2,39,990,It featuresdual 14-inch
3KOLEDtouchscreensarranged
vertically. Thedevice includesa
full-sizedetachablekeyboardand
supportsmultipleorientations,
enhancing flexibility inusage.

[ TECH DIGEST ]
mybs.in/tech

Source: Bloomberg

Notes:
a. The unaudited Financial Results of the Company for the quarter and nine months ended 31st December, 2024 have been reviewed and recommended by the Audit Committee and ap-

proved by the Board of Directors of the Company in their respective meetings held on 12th Feburary, 2025. The Statutory Auditors of the Company have carried out limited review of these
results.

b. The Consolidated Financial Results comprise of Manaksia Coated Metals & Industries Limited, its wholly owned subsidiary, Manaksia International FZE and JPA Snacks Pvt Ltd.

c. The above is an extract of the detailed format of Quarterly Financial Results filed with the Stock Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure Require-
ments) Regulations, 2015. The full format of the Quarter ended Financial Results are available on the Stock Exchange websites, www.nseindia.com and www.bseindia.com and on the
Company’s website www.manaksiacoatedmetals.com

For And On Behalf Of The Board Of Directors
Manaksia Coated Metals & Industries Limited

Sushil Kumar Agrawal
DIN :00091793

Place : Kolkata
Date : 12thFebruary, 2025

Corporate Identity Number:L27100WB2010PLC144409
Registered office : 8/1 Lal Bazar Steet, Bikaner Building, 3rd Floor, Kolkata - 700001
Email: E-mail: info@mcmil.in | Website:www.manaksiacoatedmetals.com | Phone: +91-33-2243 5053/5054

EXTRACTOF CONSOLIDATED AUDITED FINANCIAL RESULTS FOR THE QUARTER ANDNINEMONTHS ENDED 31ST DECEMBER, 2024

Export Revenue Diluted EPS

17.68%

87.16%

Q3 FY25 (Q-on-Q)

Q3 FY25 (YoY)

Up By

Up By

Revenue PBT PAT

113.26%
Q3 FY25 (Q-on-Q)

Up By

111.93%
Q3 FY25 (Q-on-Q)

Up By

54.91%
9M FY25 (YoY)

Up By

(₹ in Lacs)

Particulars

Quarter Ended 9M Ended Year Ended

Unaudited Unaudited Unaudited Unaudited Unaudited Audited

31.12.2024 30.09.2024 31.12.2023 31.12.2024 31.12.2023 31.03.2024

Total Income from Operations 20,782.64 17,659.72 19,413.94 57,980.76 56,601.26 74,618.03

Net Profit/(Loss) before taxes 670.54 314.43 543.16 1,387.53 805.35 1,490.93

Net Profit/(Loss) after taxes 500.93 236.36 404.58 1,035.48 617.81 1,123.71

Total Comprehensive Income [Comprising Profit /
(Loss) after tax and Other Comprehensive Income
after tax]

536.23 242.81 402.35 1,078.76 635.12 1,154.85

Equity Share Capital 742.69 742.69 655.34 742.69 655.34 742.69

Earnings per share (of Re 1/- each) (Not annualised):

(a) Basic 0.67 0.32 0.62 1.39 0.94 1.67

(b) Diluted 0.67 0.32 0.59 1.39 0.90 1.67

Key numbers of Standalone Financial Results: Unaudited Unaudited Unaudited Unaudited Unaudited Audited

Total Income from Operations 20,779.95 17,657.02 19,410.87 57,972.68 56,590.44 74,579.75

Net Profit/(Loss) before taxes 677.11 320.75 549.99 1,406.67 826.27 1,530.97

Net Profit/(Loss) after taxes 507.50 242.68 411.41 1,054.62 638.73 1,163.75

Registered Office: #6-3-553, Unit No.E3 & E4, 4th Floor, Quena Square, Off Taj Deccan Road, Erramanzil, Hyderabad – 500 082, Telangana
Corporate Identity Number (CIN): L26942TG1983PLC157712 Tel No.: +91 40 2335 3096/3106 | E-mail: secretarial@anjanicement.com

Website: www.anjanicement.com

ANJANI PORTLAND CEMENT LIMITEDR

UNAUDITED STANDALONE AND CONSOLIDATED FINANCIAL RESULTS
FOR THE QUARTER AND NINE MONTHS ENDED DECEMBER 31, 2024

Based on the recommendation of the Audit Committee, the Board of Directors of Anjani Portland Cement Limited (“the
Company”) at its meeting held on February 13, 2025 has approved the unaudited standalone and consolidated financial results
for the quarter and nine months ended December 31, 2024, which have been subject to a limited review by S C BOSE & CO.,
Chartered Accountants, Statutory Auditors of the Company, in terms of Regulation 33 of the SEBI (Listing Obligations and
DisclosureRequirements)Regulations, 2015.
The aforementioned financial results along with the limited review reports of the Statutory Auditors thereon are available on
https://www.anjanicement.com/keyfinancial.html and can be accessed by scanning aQuickResponseCodegiven below:

Scan the QR Code to view the Results
on the website of the Company

The above disclosure is in accordance with Regulation 33 read with
Regulation 47(1) of the SEBI (Listing Obligations and Disclosure
Requirements)Regulations, 2015.

For and on behalf of the Board of Directors of
Anjani Portland Cement Limited

N.Venkat Raju
Managing Director
(DIN 08672963)Place : Hyderabad

Date : 13th February, 2025



X¯óÁø£yês¡+ 14 |òæÁãe] 2025ôV’≤<äsêu≤<é2

qe‘Ó\+>±D Á|ü‘˚´ø£ Á|ü‹ì~Û`ôV’≤<äsêu≤<é

|ü_¢ø˘ ]˝ÒwüHé‡ øöì‡˝Ÿ Ä|òt Ç+&çj·÷(|”ÄsYd”◊)
ôV’≤<äsêu≤<é #ê|üºsY Ä<Ûä«s¡´+˝À Á|ü|ü+#· πs&çjÓ÷
~H√‘·‡yêìï |òüTq+>± ìs¡«Væ≤+#ês¡T. πs&çjÓ÷ kÕe÷õø£
#Ó’‘·Hê´ìï Äø£]¸+#·&É+˝À, kÕ+düÿè‹ø£ dü+ã+<Ûë\qT
ã˝Àù|‘·+ #˚j·T&É+˝À eTTK´yÓTÆq bÕÁ‘· b˛wædüTÔqï<äì
|ü\Te⁄s¡T yê´U≤´ì+#ês¡T.   MT&çj·÷, |ü_¢ø˘ ]˝ÒwüHé‡
‘·~‘·s¡ s¡+>±\≈£î #Ó+~q Á|üeTTKT\T πs&çjÓ÷
#ê]Á‘ê‘·àø£ ÁbÕeTTK´‘·qT, &çõ≥˝Ÿ j·TT>∑+˝À <ëì
bÕÁ‘·qT #·]Ã+#ês¡T.

eTTK´ n‹~∏>± $#˚Ãdæq ]f…ÆsY¶ ◊@mdt n~Ûø±]
ÄsY$ #·+Á<äe<äHé e÷{≤¢&ÉT‘·÷ πs&çjÓ÷ |æ\¢\T, j·TTe‘·,
e<äT∆\≈£î $X¯«dü˙j·T e÷<Ûä´eT+>± ì*∫+<äì
>∑Ts¡TÔ#˚XÊs¡T. ^‘ê\T, π>j·÷\T, ø£<∏ä\T, d”]j·Tfi¯ó¢,

yês¡Ô\T, yê‘êes¡D düe÷#ês¡+ e+{Ï nH˚ø£ n+XÊ\qT
Á|ü»\≈£î #˚s¡Te #˚dæ+<äì Äj·Tq  >∑Ts¡TÔ#˚XÊs¡T.  ø±>±
&çõ≥˝Ÿ MT&çj·÷ ,  ø£Á‹eT y˚T<ÛädüT‡ ô|s¡T>∑T<ä\
ø±s¡D+>± πs&çjÓ÷ ÁbÕ<Ûëq´‘· ‘·>∑TZ‘·Tqï<äì Äj·Tq
Ä+<√fi¯q e´ø£Ô+ #˚XÊs¡T. πs&çjÓ÷ |òüTq‘·qT
|ü]s¡øÏå+#˚+<äT≈£î, <ëì ÁbÕeTTK´‘·qT
ô|+bı+~+#˚+<äT≈£î Á|üuÛÑT‘·«+ Á|ü‘˚´ø£ #·s¡´\T
rdüTø√yê\ì Äj·Tq $»„|æÔ #˚XÊs¡T. á ø±s¡´Áø£eT+˝À
Á|üU≤´‘·   πs&çjÓ÷ ì|ü⁄DT&ÉT Ábıô|òdüsY $H√<é |üesê\,
Äø±X¯yêDÏ ôV’≤<äsêu≤<é n~Û|ü‹ s¡y˚TXŸ düT+ø£dü],
|”ÄsYd”◊ ñbÕ<Ûä´≈£åî&ÉT s¡M+Á<äHé, yÓTÆUÒ˝Ÿ Áô|òÁ&çø˘,
|”ÄsYd”◊ <äøÏåD ÁbÕ+‘ê~Û|ü‹ Hêsêj·TD bÕ˝§Zì,
πs&çjÓ÷ ìs¡Tù|<ä,  e÷s¡TeT÷\ ÁbÕ+‘ê\≈£î
düe÷#êsêìï #˚s¡y˚j·T&É+˝À ø°\ø£+>± ñ+<äì
n_ÛÁbÕj·T|ü&Ü¶s¡T. πs&çjÓ÷≈£î Ä<ÛäTìø£ kÕ+πø‹ø£‘·‘√

düeTq«j·T+ #˚düT≈£î+≥÷, <ëì
Á|üuÛ≤yêìï ø=qkÕ–+#ê*‡q nedüs¡+
ñ+<äHêïs¡T. á ø±s¡´Áø£eT+˝À
|”ÄsYd”◊ ôV’≤<äsêu≤<é #Ûê|üºsY
#Ó’ ¬sàHé wüø°˝Ÿ nVü≤à<é, yÓ’dt#Ó’ ¬sàHé
Ä˙C≤, ø±s¡´<ä]Ù |òæ*|t bÕ˝§ZHêïs¡T.
s√_Hé, CÒø£uŸ sêdt, Ç‘·s¡ düuÛÑT´\T
≈£L&Ü á ø±s¡´Áø£e÷ìøÏ Vü‰»¬s’,
πs&çjÓ÷ uÛÑ$wü´‘·TÔ >∑T]+∫
#·]Ã+#ês¡T. ôV’≤<äsêu≤<é #ê|üºsY
Ä<Ûä«s¡´+˝À »]–q á $•wüº
ø±s¡´Áø£eT+, πs&çjÓ÷ yês¡dü‘ê«ìï
>ös¡$+∫, <ëì Á|üuÛ≤yêìï sêuÀj˚T
‘·sê\≈£î n+~+#ê*‡q nedüsêìï
H=øÏÿ#Ó|æŒ+~.

|òüTq+>± Á|ü|ü+#· πs&çjÓ÷ ~H√‘·‡e+

qe‘Ó\+>±D Á|ü‘˚´ø£ Á|ü‹ì~Û`ôV’≤<äsêu≤<é
ø£ècÕí »˝≤\ $wüj·TyÓTÆ m{Ïº

|ü]dæú‘·T˝À¢q÷ ‘Ó\+>±D≈£î nHê´j·T+
»s¡>∑ìe«eTì sêÁwüº ˙{ÏbÕs¡T<ä\ XÊK eT+Á‹
mHé. ñ‘·ÔyéT≈£îe÷sY¬s&ç¶ nHêïs¡T. ‘Ó\+>±D
Á|ü»\ Vü≤≈£îÿ\qT s¡øÏå+#˚+<äT≈£î Á|üuÛÑT‘·«+
|üP]ÔkÕúsTT˝À ø£≥Tºã&ç ñ+<äì
yê´U≤´ì+#ês¡T. ‘Ó\+>±D, Ä+Á<ÛäÁ|ü<˚XŸ
sêÁcÕº\ eT<Ûä´ ø£ècÕí qB »˝≤\ πø{≤sTT+|ü⁄
e´eVü‰s¡+˝À Ä+Á<ÛäÁ|ü<˚XŸ Á|üuÛÑT‘·«+ <ÛëK\T
#˚dæq |æ{ÏwüHé ]{Ÿ |æ{ÏwüHé 1230/2023
>∑Ts¡Tyês¡+ düTÁ|”+ø√s¡Tº˝À $#ês¡D≈£î
e∫Ã+~. á H˚|ü<∏ä´+˝À eT+Á‹ sêÁwüº Á|üuÛÑT‘·«
n~Ûø±s¡T\T, Hê´j·Tyê<äT\‘√ ø£*dæ
$#ês¡D≈£î dü«j·T+>± Vü‰»s¡j·÷´s¡T.

nq+‘·s¡+ eT+Á‹ eT{≤¢&ÉT‘·÷ ø√s¡Tº
$#ês¡DqT á HÓ\ 27e ‘˚BøÏ yêsTT<ë
y˚dæ+<ä˙, á HÓ\ 25 es¡≈£î nìï yê<äq\ô|’
ÁbÕ<∏ä$Tø£ düe÷#êsêìï
düeT]Œ+#ê\ì dü÷∫+
∫+<äì  ‘Ó*bÕs¡T. ø±e⁄q
á HÓ\ 19-21 es¡≈£î
»s¡>±*‡q Á_CÒwt ≈£îe÷sY

Á{ÏãT´q˝Ÿ $#ês¡D j·T<Ûë‘·<Ûä+>± ñ+≥T+<äì
Äj·Tq ‘Ó*bÕs¡T. düTÁ|”+ø√s¡Tº rs¡TŒ ‘Ó\+>±D
Á|üuÛÑT‘·«+ yê<äq\≈£î eT<ä›‘·T>± ì*∫+<ä˙,

Ç~ sêÁwüº Vü≤≈£îÿ\qT s¡øÏå+#·&É+˝À
eTT+<ä&ÉT>∑T eT+Á‹ yê´U≤´ì+#ês¡T.
$#ês¡D≈£î ‘Ó\+>±D Á|üuÛÑT‘·«+ ‘·s¡|ü⁄q
˙{ÏbÕs¡T<ä\ XÊK eT+Á‹‘√ bÕ≥T sêÁwüº
n&É«πø{Ÿ »qs¡˝Ÿ düT<äs¡ÙHé ¬s&ç¶, Á|üuÛÑT‘·«
dü\Vü‰<ës¡T Ä~‘·´Hê<∏é <ëdt, Hê´j·Tyê<äT\T,
yÓ’<ä´Hê<∏äHé, >√bÕ˝Ÿ X¯+ø£sY Hêsêj·TD,
n+‘·ÁsêÁwüº ˙{Ï eqs¡T\ $uÛ≤>∑+ n~Ûø±s¡T\T,
n|üπswüHé n+&é ìs¡«Vü≤D Ç+õ˙sY ÇHé N|òt
‘·~‘·s¡T\T Vü‰»s¡j·÷´s¡T.

d”&Éã÷¢´d” #Ó’¬sàHé‘√ eT+Á‹ uÛÒ{Ï
πø+Á<ä »\dü+|òüT+ #Ó’¬sàHé eTTUÒwt dæHêΩ‘√

eT+Á‹ ñ‘·ÔyéT≈£îe÷sY¬s&ç¶ &Ûç©¢˝À uÛÒ{Ï
nj·÷´s¡T. ádü+<äs¡“¤+>± sêÁwüº ˙{ÏbÕs¡T<ä\
s¡+>∑ düeTdü´\T, @|”, ‘Ó\+>±D ˙{Ï
|ü+|üø±\T, q<ÛäT\ nqTdü+<Ûëq+ ‘·~‘·s¡
n+XÊ\ô|’ #·]Ã+∫q≥Tº düe÷#ês¡+. 

ø£ècÕí»˝≤˝À¢ sêÁcÕºìøÏ nHê´j·T+ »s¡>∑ìe«+
eT+Á‹ ñ‘·ÔyéT≈£îe÷sY ¬s&ç¶

ªdüTÁ|”+µ $#ês¡D≈£î Vü‰»¬s’q eT+Á‹
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